
 

 

 
 
 
 
 
 
 
 
 

 
Marketing Salary Guide 2017 

 
At Artis Marketing, we to provide up-to-date market insight and expert knowledge on your 
sector, covering permanent and Interim rates across the South West, Thames Valley and 

London. 
 

 

Overview 
 

In line with the wider UK economy and jobs market, the demand for permanent marketing staff 
continues to grow. As businesses seek growth and look to differentiate themselves – through brand, 
product / service or customer experience – the role of marketing professionals is critical to 
commercial success. With this in mind, the demand for experience and technical skill is 
understandably strong, particularly in some sectors. 
 
Key trends include a clear focus on customer experience, better utilisation of data (in all its guises), 
further development of social channels and continued evolution of creative digital channels and 
content.  
 
Customer experience is a key driver behind customer acquisition and retention. From 
product/service development through the various marketing touch points to sale and beyond, 
customer centric engagement strategies are becoming more and more sophisticated. As a strategy, 
this is supported by the intelligent use of data, hence the evolution of data driven marketing 
continues; segmentation, targeting models and analysis/monitoring activities are all enhanced by 
the use of ‘big data’. Given the reach and visibility possible via social channels, growth in these 
channels supports well a data driven customer centric approach. This, together with the use of 
innovative digital content – to engage and enthuse across these channels, and beyond – make up 
the major areas for the development of marketing as a discipline and which represent the key 
demand areas.    
 
In addition to the technical skills within these areas, leadership and people management skills are 
still in high demand; the ability to innovate, implement and manage are often the drivers for success 
in any marketing team. At a senior level, this leadership and stakeholder management ability is in 
particular demand. In short, niche technical skills and strategic leadership remain the major areas 
of demand and growth. 
 
 
 

 



 

 

Marketing Salary Survey 
 

London 
 

Job Title Permanent (Salary per annum £) Temporary (Rate per day £)  
Minimum Maximum Minimum Maximum 

Brand Marketing 

    

Head of Branding £65,000 £90,000 £400 £550 
Brand Manager  £45,000 £65,000 £350 £400 
Assistant Brand Manager  £33,000 £50,000 £250 £350 

Product Marketing     

Head of Products £60,000 £90,000 £400 £550 
Product Manager  £50,000 £85,000 £350 £500 
Assistant Product Manager  £35,000 £60,000 £250 £400 
Head of Category  £60,000 £80,000 £400 £500 
Category Manager £35,000 £55,000 £300 £350 

Consumer Insights     

Customer Insight Manager £50,000 £65,000 £250 £350 
CRM Manager  £45,000 £65,000 £250 £350 
Database Manager  £40,000 £50,000 £250 £300 

General Marketing 
    

Marketing Director  £80,000 £140,000 £400 £700 
Head of Department  £70,000 £100,000 £400 £650 
Marketing Manager  £45,000 £70,000 £300 £450 

Marketing Executive  £25,000 £40,000 £150 £200 

Marketing Analyst  £25,000 £45,000 £150 £250 

Digital Marketing     

Digital Marketing Director £70,000 £130,000 £400 £700 
Digital Marketing Manager £45,000 £70,000 £300 £450 
Digital Marketing Executive £25,000 £42,000 £150 £250 

 
 
  
 



  
 

 

 
 

 
South West & Thames Valley 
 

Job Title Permanent (Salary per annum £) Temporary (Rate per day £)  
Minimum Maximum Minimum Maximum 

Brand Marketing 

    

Head of Branding £50,000 £75,000 £300 £450 
Brand Manager  £35,000 £55,000 £250 £350 
Assistant Brand Manager  £25,000 £45,000 £150 £300 

Product Marketing     

Head of Products £55,000 £70,000 £300 £450 
Product Manager  £35,000 £50,000 £250 £350 
Assistant Product Manager  £25,000 £35,000 £200 £250 
Head of Category  £55,000 £75,000 £300 £450 
Category Manager £35,000 £50,000 £250 £350 

Consumer Insights     

Customer Insight Manager £35,000 £55,000 £200 £300 
CRM Manager  £35,000 £55,000 £200 £300 
Database Manager  £20,000 £45,000 £150 £250 

General Marketing 
    

Marketing Director  £60,000 £95,000 £350 £500 
Head of Department  £50,000 £80,000 £350 £500 
Marketing Manager  £40,000 £55,000 £300 £400 

Marketing Executive  £20,000 £30,000 £150 £200 

Marketing Analyst  £20,000 £32,000 £150 £200 

Digital Marketing     

Digital Marketing Director £60,000 £90,000 £350 £500 
Digital Marketing Manager £35,000 £50,000 £250 £350 
Digital Marketing Executive £22,000 £30,000 £150 £200 

 

 
 
 
 
 
 
 
 
 
 

 



  

 

 

Key Findings 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
Who are we? 
 
We’re Artis Recruitment Ltd, a proudly independent and well-established specialist recruitment 
consultancy based in Bristol. Founded in 2007 by three experienced Directors, we work with 
some of the UKs leading brands, helping them hire the very best talent available across a 
range of niche disciplines. Our core market is at the mid to senior level, both interim and 
permanent roles, across the broader South West, Thames Valley and into London. We are a 
team of dedicated recruitment specialists supplying Accounting & Finance, HR, Procurement, 
Marketing & Communications and Customer Contact staff. 

 
 
 

St Brandon’s House, 29 Great George St, Bristol BS1 5QT 
Tel: 0117 920 0167 

One Kingdom St, Paddington Central, London W2 6PY 
Tel: 0203 755 5085 

 

www.artisrecruitment.co.uk/marketing 

69% of employers expect business 
activity to increase during 2017 

 

71% of employers have increased the 
pay of their staff in the last 12 

months 

42% are looking to recruit more 
permanent staff in 2017 

 

46% of Marketing professionals spoken 
to said they would be looking for a new 

role in 2017 
 


